
 

 

  
 

International Journal of Marketing and Technology 
 (ISSN: 2249-1058) 

CONTENTS 
 

Sr. 

No. 
TITLE & NAME OF THE AUTHOR (S) Page 

No. 

1 
Comparative study of International vs. Traditional HRM Issues and Challenges. 

Sirous Fakhimi-Azar, Farhad Nezhad Haji Ali Irani and Mohammad Reza Noruzi 
1-16 

2 
An Analytical Study of Marketing of Banking Services of SBI and HDFC Bank in Borivali Suburb, 

Mumbai. 

Dr. M. N. Sondge and Prof. T. B. Gadhave 

17-39 

3 
Investor’s Awareness and Preference Towards Mutual Funds Investments - Some Survey Evidences. 

Dr. Megha Sandeep Somani 
40-61 

4 
The Implication of Moral Intelligence and Effectiveness in Organization; Are They Interrelated?  

Gholam Reza Rahimi  
62-76 

5 
Magnitude and Compensability of Industrial Accidents in Nepal. 

Dr. Shyam Bahadur Katuwal 
77-100 

6 
Marketing of Dwcra Products A New Pardigm for Combating Rural Poverty - A Case Study Of 

Andhra Pradesh. 

Dr. K. Lalith and Prof. G. Prasad 

101-111 

7 
Analyzed Traffic Through Switches In The Design of LANs using OPNET MODELER.  

Mr. Ishu Gupta, Dr. Harsh Sadawarti and Dr. S. N. Panda 
112-124 

8 
Customer Satisfaction of Retail Consumers With Special Relevance To Organized Retail Outlets In 

Chennai City. 

Anita Priscilla .J and Dr. Shanthi 

125-145 

9 
Cluster Based Mutation Testing Using Homogeneous and Heterogeneous N-MUTANTS. 

Mr. Ajay Jangra and Ms. Jasleen kaur 
146-160 

10 
Review of Supply Chain Management for Modeling and Integration in Indian Electronics & 

Telecommunication industry. 

Parul Goyal 

161-181 

11 
Issues and Perspectives on Two fundamental Intangible Assets in Organizations; Intellectual and 

Social Capitals. 

Firouze Azizi and Mohammad Reza Noruzi 

182-197 

12 
Management of Transportation System and Prioritization of Transport Infrastructure Projects. 

Jayanti De, Dr. Sudip Kumar Roy and Dr. Madhumati Dutta 198-214 

13 
Mobile Learning Empowering Rural Women A study of Vidiyal (NGO) in Theni District, 

TAMILNADU.  

Dr. (Mrs.) S. Hasan Banu 

215-243 

14 
A study on point of purchase - An Advertising and Selling Technique. 

Mrs. Priti Jeevan 
244-263 

 

 

  

 



            IJMT                  Volume 1, Issue 4                    ISSN: 2249-1058  
__________________________________________________________         

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at: Ulrich's Periodicals Directory ©, U.S.A., Open J-Gage as well as in Cabell’s Directories of Publishing Opportunities, U.S.A. 

International Journal of Marketing and Technology 
 http://www.ijmra.us                                             

 
102 

September 

2011 

Chief Patron 
Dr. JOSE G. VARGAS-HERNANDEZ 

Member of the National System of Researchers, Mexico 

Research professor at University Center of Economic and Managerial Sciences,  

University of Guadalajara 

Director of Mass Media at Ayuntamiento de Cd. Guzman 

Ex. director of Centro de Capacitacion y Adiestramiento 

 

 

Patron 
Dr. Mohammad Reza Noruzi 

PhD: Public Administration, Public Sector Policy Making Management, 

Tarbiat Modarres University, Tehran, Iran 

Faculty of Economics and Management, Tarbiat Modarres University, Tehran, Iran  

Young Researchers' Club Member, Islamic Azad University, Bonab, Iran 

 

Editorial Board 

Dr. CRAIG E. REESE 
Professor, School of Business, St. Thomas University, Miami Gardens 

 

Dr. S. N. TAKALIKAR 
Principal, St. Johns Institute of Engineering, PALGHAR (M.S.) 

 

Dr. RAMPRATAP SINGH 
Professor, Bangalore Institute of International Management, KARNATAKA  

 

Dr. P. MALYADRI  
Principal, Government Degree College, Osmania University, TANDUR  

 

Dr. Y. LOKESWARA CHOUDARY  
Asst. Professor Cum, SRM B-School, SRM University, CHENNAI 

 

Prof. Dr. TEKI SURAYYA 
Professor, Adikavi Nannaya University, ANDHRA PRADESH, INDIA 



            IJMT                  Volume 1, Issue 4                    ISSN: 2249-1058  
__________________________________________________________         

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at: Ulrich's Periodicals Directory ©, U.S.A., Open J-Gage as well as in Cabell’s Directories of Publishing Opportunities, U.S.A. 

International Journal of Marketing and Technology 
 http://www.ijmra.us                                             

 
103 

September 

2011 

 

Dr. T. DULABABU 
Principal, The Oxford College of Business Management, BANGALORE 

 

Dr. A. ARUL LAWRENCE SELVAKUMAR 
Professor, Adhiparasakthi Engineering College, MELMARAVATHUR, TN 

 

Dr. S. D. SURYAWANSHI 
Lecturer, College of Engineering Pune, SHIVAJINAGAR

 

Dr. S. KALIYAMOORTHY 
Professor & Director, Alagappa Institute of Management, KARAIKUDI

 

Prof S. R. BADRINARAYAN 
Sinhgad Institute for Management & Computer Applications, PUNE 

 

Mr. GURSEL ILIPINAR 
ESADE Business School, Department of Marketing, SPAIN  

 

Mr. ZEESHAN AHMED  
Software Research Eng, Department of Bioinformatics, GERMANY 

 

Mr. SANJAY ASATI 

Dept of ME, M. Patel Institute of Engg. & Tech., GONDIA(M.S.) 

 

Mr. G. Y. KUDALE 

N.M.D. College of Management and Research, GONDIA(M.S.) 
 

Editorial Advisory Board 
 

Dr.MANJIT DAS 
Assistant Professor, Deptt. of Economics, M.C.College, ASSAM 

 

Dr. ROLI PRADHAN 
Maulana Azad National Institute of Technology, BHOPAL 

 

 



            IJMT                  Volume 1, Issue 4                    ISSN: 2249-1058  
__________________________________________________________         

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at: Ulrich's Periodicals Directory ©, U.S.A., Open J-Gage as well as in Cabell’s Directories of Publishing Opportunities, U.S.A. 

International Journal of Marketing and Technology 
 http://www.ijmra.us                                             

 
104 

September 

2011 

Dr. N. KAVITHA  
Assistant Professor, Department of Management, Mekelle University, ETHIOPIA 

 

Prof C. M. MARAN 
Assistant Professor (Senior), VIT Business School, TAMIL NADU  

 

DR. RAJIV KHOSLA 
Associate Professor and Head, Chandigarh Business School, MOHALI 

 

Dr. S. K. SINGH 
Asst. Professor, R. D. Foundation Group of Institutions, MODINAGAR 

 

Dr. (Mrs.) MANISHA N. PALIWAL 
Associate Professor, Sinhgad Institute of Management, PUNE 

 

DR. (Mrs.) ARCHANA ARJUN GHATULE 
Director, SPSPM, SKN Sinhgad Business School, MAHARASHTRA 

 

DR. NEELAM RANI DHANDA 
Associate Professor, Department of Commerce, kuk, HARYANA 

 

Dr. FARAH NAAZ GAURI 
Associate Professor, Department of Commerce, Dr. Babasaheb Ambedkar Marathwada 

University, AURANGABAD  

 

Prof. Dr. BADAR ALAM IQBAL 
Associate Professor, Department of Commerce, Aligarh Muslim University, UP 

 

Associate Editors 

Dr. SANJAY J. BHAYANI 
Associate Professor ,Department of Business Management, RAJKOT (INDIA) 

 

MOID UDDIN AHMAD 
Assistant Professor, Jaipuria Institute of Management, NOIDA 

 

Dr. SUNEEL ARORA 
Assistant Professor, G D Goenka World Institute, Lancaster University, NEW DELHI  

 



            IJMT                  Volume 1, Issue 4                    ISSN: 2249-1058  
__________________________________________________________         

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at: Ulrich's Periodicals Directory ©, U.S.A., Open J-Gage as well as in Cabell’s Directories of Publishing Opportunities, U.S.A. 

International Journal of Marketing and Technology 
 http://www.ijmra.us                                             

 
105 

September 

2011 

Mr. P. PRABHU  
Assistant Professor, Alagappa University, KARAIKUDI 

 

Mr. MANISH KUMAR 
Assistant Professor, DBIT, Deptt. Of MBA, DEHRADUN 

 

Mrs. BABITA VERMA  
Assistant Professor, Bhilai Institute Of Technology, DURG 

 

Ms. MONIKA BHATNAGAR 
Assistant Professor, Technocrat Institute of Technology, BHOPAL 

 

Ms. SUPRIYA RAHEJA 
Assistant Professor, CSE Department of ITM University, GURGAON 

  



            IJMT                  Volume 1, Issue 4                    ISSN: 2249-1058  
__________________________________________________________         

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at: Ulrich's Periodicals Directory ©, U.S.A., Open J-Gage as well as in Cabell’s Directories of Publishing Opportunities, U.S.A. 

International Journal of Marketing and Technology 
 http://www.ijmra.us                                             

 
106 

September 

2011 

 

 

 

 

MARKETING OF DWCRA PRODUCTS A NEW 

PARDIGM FOR COMBATING RURAL POVERTY- 

A CASE STUDY OF ANDHRA PRADESH 

 
 

 

DR. K. LALITH 

Principal, 
K.C.Reddy P.G.College, 

Jangamguntlapalem, 
Medikonduru,GunturDt 

 

PROF. G. PRASAD 

Principal 
Arts,Commerce and Law College, 
Acharya Nagarjuna University, 

Nagarjunanagar,GunturDt 

 

 

 

 

 

 

Title 

Author(s) 



            IJMT                  Volume 1, Issue 4                    ISSN: 2249-1058  
__________________________________________________________         

A Monthly Double-Blind Peer Reviewed Refereed Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at: Ulrich's Periodicals Directory ©, U.S.A., Open J-Gage as well as in Cabell’s Directories of Publishing Opportunities, U.S.A. 

International Journal of Marketing and Technology 
 http://www.ijmra.us                                             

 
107 

September 

2011 

Introduction:   

 Development is a continual process where there is always scope for improvement. Though many 

governmental agencies are working, and various schemes for improvement of living conditions 

of the rural and urban poor have been initiated, the rapid increase in population becomes a 

challenge in providing the basic amenities to the poor and marginalized. The diversified income 

drainage in the form of usurious interest to money lenders charging exorbitant interest rates, 

extravagant expenditure on festivals and functions, alcoholism, dowry, and other social problems 

coupled with very low socio economic status of women, both in the family as well as in the 

society developing countries. Inspirit of the many programmes undertaken for the betterment of 

women’s position, it is only the DWCRA that has mobilized the women’s involvement both in 

rural and urban areas 

 

 DWCRA programme has particularly given psychological confidence in tackling issues by 

women groups. 

 DWCRA has trained the women’s groups for better involvement in all aspects of the 

community development and prepared them to shoulder higher responsibility and share in 

the work of the community. 

 DWCRA has particularly made the women group realize their potential in various 

activities by pooling together their small resources. 

 

Findings of the study: 

 Ignorance of Members/Participants 

Even though the authorities take measures for creating awareness among the group members 

about the schemes beneficial to them, still majority of the group are unaware of the schemes of 

assistance offered to them. Now the Government of A.P. offers subsidies and other schemes of 

assistance up to a maximum of Rs. 5 Lakhs. However, many are ignorant. 
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 Inadequate Training Facilities  

 The training facilities given to the members of DWCRA groups in the specific areas of 

product selection, quality of products, production techniques, managerial ability, packing, other 

technical knowledge etc. are not adequate to compete with that of strong units. 

Problems Related with Raw Materials 

 Normally each DWCRA groups procures raw materials individually from the suppliers. 

They purchase raw materials in smaller quantities and hence they may not be able to enjoy the 

benefits of large scale purchase like discount, credit facilities etc. Moreover there is no 

systematic arrangement to collect raw materials in bulk quantities and preserve them properly. 

There is no linkage with major suppliers of raw materials Most of the DWCRA groups are 

ignorant about the major raw material suppliers and their terms and conditions, all these causes 

high cost of raw materials. 

 

Problems of Marketing: 

 Marketing is an important area of functioning of the DWCRA. However, they face 

different problems in the marketing of products produced by them. Following are the major 

problems reported by the DWCRA groups. 

 -- Lack of sufficient orders 

 -- Lack of linkage with the marketing Agencies 

 -- Lack of adequate sale promotion measures. 

 -- Lack of Permanent market for the products of DWCRA groups 

 -- Absence of proper brand name. 

 -- Poor/unattractive packing system. 

-- Poor quality of products due to the application of traditional technology, resulting 

in poor market. 

 -- Stiff competition from other major suppliers. 

 -- Lack of a well defined and well knit channel of distribution for marketing. 
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.   Inadequate Financial Assistance  

 It is also found that in most of the DWCRA groups, the financial assistance provided to 

them by the agencies concerned is not adequate to meet their actual requirements. The financial 

authorities are not giving adequate subsidy to meet even the labor cost requirements. 

   Inadequate and Ill trained Staff to Meet the Challenges 

 The attitude of the staff of the rural development department is not encouraging. They are 

not well trained to accept the challenges and equip the DWCRA groups self reliant.. 

 

  Inadequate Support from Line Departments 

 For obtaining assistance and support the group members have to approach the line 

officers. However, the line officers are not co-operative with the DWCRA groups. This will 

hamper the very objective of the schemes. 

 

SUGGESTIONS:  

1. In A.P., there are plenty of locally available resources. Information about 

locally available materials and their varied uses should be disseminated to 

DWCRA groups. Proper encouragement and training should be given to them 

to make innovative products by using these materials. In order to have a 

knowledge base about the availability of materials, in Panchayat levels, 

surveys can be conducted under the auspices of local authorities. 

2. In order to solve the various problems relating to marketing of DWCRA 

products, the state level organization “APRAMS” (Andhra Pradesh Rural 

Development and Marketing Society) should extend the activities throughout 

the state instead of limiting its operations in a particular area. 

3. Various DWCRA groups functioning in a particular Panchayat area can form 

a co-operative Society. This society may be entrusted with the task marketing 

the products of different DWCRA groups under a common brand name. 
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Further, the society can undertake sales promotion activities and procure rare 

raw materials for the benefit of member DWCRA group. 

4. Non Governmental Agencies (NGOs) can play a significant role in 

empowering women entrepreneurs by providing basic education, motivation 

training, and financial help and so on. 

5. All the members in the DWCRA groups may not have the same caliber and 

expertise. NGOs can identify the inefficient members of the group and can 

impart proper training to them in order to make them competent. For this 

purpose short term training programmes can be arranged at the panchayat 

level. 

6. Frequent awareness camps can be organized by the Rural Frequent awareness 

camps can be organized by the Rural Department authorities to create 

awareness about the different schemes of assistance available to the 

participants in the DWCRA groups. 

Conclusion:  

 Women empowerment is the need of the day for the fast economic development of the 

country.  Having identified the need for empower women, the governments at the central and 

State levels have been preparing and implementing many schemes exclusively for empowering 

women in India, and also spending cores of rupees under the sachems.  At this stage what is 

important is the implementation of these schemes by removing the inherent and operational 

defects of these schemes. 
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